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Built and executed multi-channel communication strategies that established and grew the nation’s largest independent 
community-owned women’s soccer team from inception to its fourth season.

Minnesota Aurora FC  |  2022-2025

Marketing and Design (Contract)
Built and executed multi-channel brand campaigns that helped grow the nation’s largest independent women’s 
soccer club from launch to its fourth season.


Led community ownership and engagement campaigns across social, digital, and live experiences, generating over 
$500K in funding within two weeks.


Designed the jerseys and launch strategy for the 2023, 2024, and 2025 kits, producing the photoshoot, content 
deliverables, launch event, and web assets.

Developed cohesive visual brand storylines for new product launches at the world’s first female-specific soccer cleat 
company, recognized as Front Office Sports’ 2025 Most Innovative Award Winner.

IDA Sports  |  2024-2025

Art Director (Contract)
C ollaborated with the founder and executive team to develop the visual brand positioning and GTM strategy for 
each cleat launch.


Managed a network of photographers, designers, and video editors to deliver cohesive, on-brand launch assets.

Led marketing and brand positioning for a two-sided trading card marketplace, overseeing strategy and execution across 
a lean team during a period of rapid 200% year over year growth.

Alt  |  2021-Present

Head of Marketing 
Lead our global experiential events strategy and complex cash-reliant operations, growing revenue from $ 600k 
to $10.5m in under 3 years. 


Direct product-led GTM strategies utilizing creative campaigns, paid media, and PR to accelerate brand trust, 
new user acquisition, and conversion.


Set overarching marketing strategy and directed budget investment across brand, performance, and experiential 
initiatives to support business growth and customer experience.

Creative Director
C reated audience-first narratives across marketing touch points that differentiated the Alt brand within a 
passionate fandom-driven industry


Established messaging frameworks across lifecycle channels that increased buyer and seller retention by 200%.


Developed feature launches that connected product innovation to collector identity, driving brand trust.

Senior Visual Designer / Social Media Manager
G uided asset creation and campaign execution across digital, social, web, email, and merchandise to support 
a major rebrand.


Managed Alt’s social channels for one year, overseeing content planning, daily posting, community 
engagement, and performance reporting.


Built cross-functional communications strategies to align executives, investors, and stakeholders around key 
brand initiatives.

https://www.csepnieskidesign.com/
https://www.linkedin.com/in/cassidy-sepnieski-ab6b5396/
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Oversaw all aspects of creative marketing, sponsorship activation, and game-day stadium production for one of 
Madison’s leading sports and events organizations.

Student Employment Award Recipient, Marc Dybdahl Marketing Scholarship Recipient, DECA Marketing Chair

Big Top Sports & Events  |  2017-2021

UW - Eau Claire  |  B.B.A. in Marketing; minor in Brand Management

Skills Tools

Director of Marketing - Madison Mallards
Owned end-to-end marketing strategy and execution for live sports and events, translating high-level goals into 
integrated campaigns and on-site fan experiences.


Led a seasonal marketing team delivering campaigns across 72 games per season, contributing to multiple 6,500+ 
ticket sellouts.

Creative Services Manager
Oversaw integrated marketing, sponsorship activation, and game-day production for large-scale sports and live 
entertainment events.


Directed game-day press box operations, overseeing the live broadcast and in-stadium music/PA/videoboard 
programming for 36 games per season 

Contributed to building the Forward Madison brand into an internationally recognized lower-division soccer 
mainstay with a passionate fan base and lasting global reputation.

Forward Madison FC  |  2019-2021

Art Director
C reated on-field jerseys that drove $100K+ in yearly merchandise sales and earned international recognition 
when the Drip Kit was exhibited at the London Design Museum.


Establish Forward Madison FC as a nationally recognized lower-division soccer brand through distinctive visual 
identity and storytelling, and activated local community through engaging events and activations.


Developed scalable brand toolkits and creative systems enabling contributors from executives to local artists to 
activate the brand consistently.

• Creative Leadership and Brand Building 


• Event and Experiential Marketing


• Integrated Marketing Campaigns


• Apparel Design and Merchandise Marketing


• Cross-functional Team Leadership


• Growth and Lifecycle Strategy

• Adobe Creative Cloud


• Figma


• Notion


• AI Tools


• Meta Business Suite


• Iterable Certified

• Brandwatch, Hootsuite


• Asana / Notion


• TikTok / CapCut


• Excel, Google Sheets


https://www.csepnieskidesign.com/
https://www.linkedin.com/in/cassidy-sepnieski-ab6b5396/

